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1. Course Description:
The course deals with issues in fisheries activities and marketing. Establishment and maintenance
of aquaculture, management of fisheries resources and their sustainable exploitation are covered.
Also the diversity and geographical distribution of commercially important fishes are included.
Fisheries activitiesin Ethiopiaare also discussed. A field trip to selected aquatic body (lake, river,
large pond) is recommended at the end of the theoretical part to give students actua experience of
theoretically studied material.
1. CourseObjective:
After completing the course the students will be able to:
discuss the diversity, abundance and distribution of most commercialy important fish
discuss the status and potential of Ethiopian fisher resources
participate in establishment and maintenance of aguacultures
devise sound fisheries management strategies
1. Student work load:
A student will spend 81 hours on the course (3* 27). These hours distributed to the

activities of the course as listed below.



Activity  Lecture| Field Trip Independent

breakdown and Report Stud
Time 32hrs 20hrs 29hrs
Allocated

4. Tentative Cour se schedule;

81hrs

Week

Conceptual focus( content)

Readings/Assignments

01

1. Introduction (1 hr)

6and7

02

2. Aquacultures (4 hrs)

2.1. Establishment of aguaculture

2.2. Types of aquaculture (ponds, cages and panes)
2.3. Maintenance of aquaculture

2,4,11and12

03

3. Fish reproduction and growth (1hrs)

4and 11

4. Diversity of fishes (number of species and
abundance of cartilaginous and bony fishes) (4
hrs)

4.1. Marinefish diversity

4.2. Freshwater fish diversity

2,4and 8

5. Commercially important fishes (4 hrs)

5.1. Commercially important fishes of the temperate
region

5.2. Commercially important species of the tropics

2,48and 11

05-06

6. Fisheries management (7 hrs)

6.1. Stock assessment

6.2. Recruitment of young

6.3. Ecological requirements of commercially
important fish

6.4. Sustainable exploitation

4and 7

7. Types of marketing (2 hrs)
7.1. Fresh

7.2. Canned

7.3. Smoked

4,7and 11

07

8. Benefits from fisheries activities (4 hrs)
8.1. Monetary

8.2. Nutritional

8.3. Food security

4and 7

08

9. Status and potentials of Ethiopia’s fishery
resources (3 hrs)

Internet source

5. Teaching L earning Methods:




Lectures, field work, individual or group projects, demonstrations, and group work.

6. Assessment Method

Continuous assessment 50% (including Test 30% Field work 20%)

Fina exam 50%
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